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EXPANDS CLASSIX THREADS

By LAUIA CONL

BUSINESS
Lutz Woman Crazy About Sharp Dressed Men

suitn and H00 swatches for shirs.

woven ties ate popular this The
Inﬁ the Imy:gl cuff

Kelly Anne Kras of Lutz helps men
and womien dross for the office,

Kras, the owner of Classix
recently started anlm business veti-
ture with a national clothier, Paco For-
nandez of East Chi Ind., the CEO
of Paco’s Custom Clo

e thie ulT;_'l' freo consultation

ml?ﬂ

10 soe
moveﬂmnl“vmw ric for

shiirt Is also a fashion must,

“The males have always wom oulf
links, Iwwuvnr. this year the female
lu

gender s taking a quick
anather few pleces of jewelry 1o
thefr collection,” Kras I:m %
When it comes to holiday E.
s suggests women opt for Cert
feates for men beeause it's difficult 1o
buy the right size off the rack. Her gilt
certificates come in a gift package.

"With us, the gar-
ment ks going to be 10
their exact measure:

you
bury a sult off the rack.
It I increments of
two inches. A ot of

She sald c_Iotlu-u off the ek are
often too big and
"With custom you don't_have o
abour that,” she said, “The pants
will be meastired to their exact mea-
sutements. The waist. seat and crotch
will be fit 1o T.%
She also hdr.u wmm:r Ilnd bl

tirmies will be
o 40 chost and the
pants nuemally come
M. I you have some-
one with o 32 walst, when you go into o
store they will only take the walst in,
not the crotch.”

Although  sume

genp]u dhress
bum casual out
Kras said

for their ]uh
& suit and te is
almaost essential for people who work
atan executive kevel.

See CLOTHES, Page 11



in Flarida for 10-years.
She met ber new husiness

Kras worked a8 o mansger
i’nrl;'am.ulr.nmursﬁnrlﬂyrm
before  starting' her  owm
business five years ago.

In Feébrwary 2006, Kras and
Fernandez (ook the  bite
ribbon’ ag, the 25th anmual
CTDA Fashion Show in Los
Vegas,

Fernandes. o clothiy
designer and  professi
fitter, said be jravels o 19
CHeE TCloling Tampa an part
of his biisiness selling hand.
tailored clothes,

“Each ent is desipned
individually,” Fernandes said.
“We iy to-use the bast mills
that offer the best qulity fish-
fics. We ufe not ane compiny
thit uses one product, We nes
fabrics from all over the
workd.”

Fernandez. stayn sbregst of
the latest fushion frend=. He
siid ot colors- this @il for
office fashion include charcoal
gy, durk lavender < ind
pueple.

r has bectmme a very
strong color for busisiess,” he
s, “For some reason  Jot of
public speakers use red. and
pm?le becauss it attracts the
eye,

He described Kras as an
ansactive; Disal:

“She ls smart and @ well-
Jmows individial,* Fernandes
Hﬁ;ﬁbe knowes what she i
duing. We merged our compa-
nits together to give our euy.
lomery g | better
g’::“‘:‘.“"dmaﬁn:dnn af

oo

Hesald they cater to people
with, businesy, casual a:lll
formal elothing necds.

Fernandex serves dn the
board of dieetors for the
CIDA,

We make i beautifull
ished  garmen he sald
"Everything we do is all high-
end, hand-teliored clothing,

For more mivrmation oo
Paco's Custom Clothicrs. call
3B0-9896 or #A6-377-2267




